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Faculty member.

2= (Park, Min Jae), geglove@ajou.ac.kr ZTIAE W4 (Kang, Mincheol), mckang@ajou.ac.kr
A

_I_

(Kang, Juyoung), lykang@ajou.ac.kr (Rhee, Cheul), crlee@ajou.ac.kr

(Lee, Hansol), Ihs15@ajou.ac.kr (LA A2 (Kang, Min Hyeong), minhkang@ajou.ac.kr
(Lee, Hyeonseok), hi0738@ajou.ac.kr (Kim, Tae Hun), tachunkim@ajou.ac.kr
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